Abstract
Cloning the News: NGOs, New Media and the News
This paper will consider the NGO as news source and the nature of its relationship to the professional journalist in a new media environment. For many, particularly the large, resource rich organizations, responding to a media saturated environment has meant a growth in press and PR offices increasingly staffed by trained professional journalists. The resource poor however, far from finding a more levelled playing field with new media increasing access, as proclaimed by many early exponents of the advantages of new communication technologies, are forced to rely on long-standing credibility established by proven news-awareness and issue relevance. As journalists are now required to do more in less time, so their interactions with news sources dwindle. The increased pressures on journalists from the marketization of news, combine with the pressures of non-elite news sources to maximize news coverage, resulting in NGOs feeling frequently compelled to giving journalists what they want - a media logic that I refer to as ‘news cloning’. This paper will consider the issues this raises both for NGOs and news media and reflect on a critical question - if NGOs are simply doing the job of journalism - putting together well researched, legally tight, impartial and objective stories does it matter that it is them and not the professionals in news organizations that are making the news?

