
“Honestly share with us a personal or professional failure 
you couldn’t write if this wasn’t anonymous.”





TBH (To Be Honest) is a multimedia platform created for sharing 
anonymous confessions of professional and personal failures.

Entrepreneurship is essentially a personal endeavour. At TBH we 
believe that sharing doubts is as necessary as pitching strengths. 
There’s a lot of pressure to project an image of success in the 
working world, yet everyone stumbles along the way - it’s all part of 
the essential learning process. We set out to create a safe space 
for anonymously sharing confessions surrounding the theme of 
failure, hoping this cathartic process would be the starting point 
for promoting a culture of greater honesty and sharing between 
entrepreneurs and society. 

We, a group of Goldsmiths Creative and Cultural Entrepreneurship 
MA students, launched TBH in London on 16 November 2015 as 
part of Global Entrepreneurship Week (GEW). 
TBH confessors were present at several GEW events around 
London including FuckUp Night at Impact Hub King’s Cross and 
Crowdfunding London at Makerversity. Confessions were also 
collected through social media and a pop-up confessional booth 
outside Goldsmiths University campus. All participants were asked 
to answer the following question : 

“Honestly share with us a personal or professional failure you 
couldn’t write if this wasn’t anonymous.”

 

The confessions we received covered a variety of issues, with 
the most pervasive common concern being a personal sense of 
inadequacy, of feeling like a fraud. 

We found through collecting confessions in person that our pro-
ject opened a dialogue. The majority of those we approached 
were encouraged by the cathartic process of opening up, and 
commented on how they felt it was something they needed. It 
also sparked a debate among a select few who were opposed to 
the idea of revealing their weaknesses to strangers, as well as 
some who outright denied to have ever failed at anything. 

Online engagement was highest on direct posts of confessions, 
indicating a high number of page lurkers, silently reading and 
perhaps identifying with the stories of others without comment. 
Online visibility of the confessions was our main goal from the 
beginning and we feel that it was reached. Although we can 
measure engagement, we have no way of gathering data as to 
what motivated people to visit our sites and how they identified 
with them. 

In general, we can consider TBH’s success as evidence of a need 
for honesty and openness, though we do not know how this hon-
esty could be transferred from anonymous to non-anonymous 
sharing in entrepreneurship and society. We consider this shift 
to be of utmost importance for the sustainability and wellbeing of 
entrepreneurship and hope that the research we have carried out 
will be a first step towards the achievement of this goal.
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TBH Team was present at several events during Global 
Entrepreneurship Week:

FuckUp Night at Impact Hub Kings Cross

Crowdfunding London at Makerversity, Somerset  House

NXCreative Lab: Taste at Bottle Shop

FaceEntrepreneurship  at Wayra Incubator 

How to generate great ideas at Goldsmiths University

GEW Events



Pop-up Confessional  Booth

TBH collected confessions from a broken telephone 
booth converted into a confessional outside Goldsmiths 
University.
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to.be.honest.gew@gmail.com

www.facebook.com/TBHxToBeHonest

tobehonest-tbh.tumblr.com


